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  Autologic Job Description 
 

 
Title: Marketing Coordinator 

Reports to:  Head of Sales - ROW 

Based at: Wheatley, Oxford 

 

Normal working hours: Monday – Friday 09:00–17:30 

Occasionally, the individual may be requested to work outside of the above hours to meet 
the needs of the customer and support the requirements of the business. 
 

Job summary: 

The purpose of this role is to support the company’s marketing activities within the UK and 
ROW sales regions.  The individual will work closely with sales and operations in order to 
support consistent messaging around Autologics’ product and service proposition whilst 
maintaining coherent brand guidelines at all times. 
 
The individual will provide marketing support and assistance to both direct and indirect 
sales channels, and periodically, will coordinate a variety of marketing projects via 
appointed outsourced marketing agencies. 

This individual will ideally have some experience of working with, and supporting, 
marketing/sales managers in busy, sales-focused, environments.  Ideally, they should also 
be familiar with, or willing to become familiar with, marketing automation and CRM 

systems. 

Key responsibilities and accountabilities:  

• Provision of marketing services including; marketing material, PR, co-ordinating 

campaigns, organising training, trade shows and events 

• Assisting with copywriting, editing and proof reading of company collateral 

• Creation and distribution of email campaign communications  

• Working across all departments to ensure marcom material satisfies all technical and 
manufacturing requirements 

• Maximising PR and sales opportunities via web and social media lead nurturing  

• Market research, social media monitoring, website conversation rates 

• Adopts a professional manner at all times with colleagues and customers 

• Identifying opportunities for continuous improvement 

• Co-ordination of administrative duties as required 
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Skills Required: 
 

• Strong attention to detail with excellent communication skills, both written and verbal  
• Innovative, creative, but practical 

• Calm, professional and organised, able to work under pressure and to deadlines 

• Strong English language skills – articulate and creative 

• Experience of digital marketing techniques – SEO, Social Media, Inbound  

• Good project management skills 

• Proven team player who can provide a supporting role in a high performing marketing 

team  

• Familiarity with digital design and HTML preferred 

 

The candidate must be confident, well presented, well-spoken and preferably has some 
experience in a marketing function.  
 

Computer skills: 

• Good level of MS Office IT skills and experience of automated email software 

 

 


